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 The eBook version of the Essentials of Statistics for Business and Economics 7th Edition, written by Anderson, Sweeney, Williams, Camm, and Cochran, provides a robust foundation in analytical techniques using the problem-scenario approach and clear writing style of the authors. The latest edition of the textbook includes new case problems, techniques, applications, and self-evaluation exercises, aimed at helping readers learn essential formulas and become proficient in using statistical methods for making informed business decisions from a quantitative standpoint. The seventh edition has been updated to cover core topics and provide practical examples, hands-on exercises, and proven methodologies that empower students to investigate actual business problems and devise effective solutions using analytical tools and techniques. The book’s ISBNs are 978-1305081598, 978-1133587798, 978-1133629658, and 978-1305142312. The test bank for the 7th edition is also available separately. Please contact the seller for more information. Please note that this sale does not include any access codes; it is for the eBook version only.
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